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In an age when data is king, information holds true power. With a
scope of over 53,000 companies in their database, RepRisk - a
business intelligence provider that focuses on environmental, social
and governance risk - announced that its information hub has been
selected as an input by the Sustainability Accounting Standards
Board (SASB), an organisation that issues industry-specific
sustainability standards. Alexandra Mihailescu Cichon, Head of
Business Development and Marketing at RepRisk, says that SASB
selected the company for its broad range of data sources and
systematic approach to data analysis and metrics.

RepRisk in order to address ESG risks in
their supply chain in an effective and
efficient manner.
Challenges for the coming years include
deepening their focus on new media
and further increasing the awareness of
ESG issues across global companies.
“Five years ago, sustainability or ESG
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